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Methodology

The Voice of the American Employer Survey was conducted by The Harris Poll on behalf of Franklin Templeton from 

November 25 to December 6, 2024. All 1,002 respondents, based in the United States, are classified as employers, defined 

as having at least some influence over company benefits and/or hiring at organizations with over 100 employees. 

Respondents represent a mix of industries, company size, role, age and race. Findings from 2023 reference a study

of a similar nature that was conducted among 1,000 respondents of the same qualifications by The Harris Poll on behalf

of Franklin Templeton from November 6 to 17, 2023.

This presentation also references a qualitative study conducted by The Harris Poll on behalf of Franklin Templeton from 

August 15 to August 25, 2023, among 15 American employers. All interviewees were full-time employees working in human 

resources, who have influence over employee benefits, and included those with titles such as HR Manager, HR Director or 

HR Vice President, among others. 

This was a blind study, as Franklin Templeton was not mentioned in order to avoid bias.

The Voice of the American Worker Survey was conducted by The Harris Poll on behalf of Franklin Templeton from 

November 27 to December 10, 2024, among 2,018 employed US adults. All respondents had some form of retirement 

savings. This online survey is not based on a probability sample and therefore no estimate of theoretical sampling error can 

be calculated. Findings from 2020 reference a study of a similar nature that was conducted by The Harris Poll on behalf

of Franklin Templeton from October 16 to 28, 2020, among 1,007 employed US adults, study from 2021 also references

a similar survey conducted among 1,005 employed adults from October 28 to November 15, study from 2022 also references 

a similar survey conducted among 1,000 employed adults from October 17 to October 27, and a study from 2023 also 

references a similar survey conducted among 2,001 employed adults from November 9 to November 21.
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Voice of the American Worker Survey

Audience overview

Retirement plan type

401k

74%

IRA

40%

Defined Benefit Pension 

Plan

14%

Employee 

Stock 

Ownership 

Plan 

(ESOP)

14%

403b Plan

14%

457 Plan

6%
A SEP Plan

5%

Other

■ US South………..37%

■ US West…………23%

■ US Midwest……..21%

■ US Northeast……19%

Region

Generation

16%
Gen Z

(18–27)

37%
Millennial

(28–43)

32%
Gen X

(44–59)

14%
Baby Boomer

(60–78)

Gender

Men ……… 55%
Women …...45%

7%



Addressing

talent retention

• 88% of employers say, even with unclear options 

elsewhere, employees are willing to leave if

they aren’t happy.

• 73% of employers experienced 10%+ turnover

in 2024.

Sustaining

a competitive edge

• 81% of employers say attracting new talent

is now harder than retaining current employees

• 81% of employers say their competitors

are intensifying efforts to capture top talent

(e.g., poaching, acqui-hiring, etc.).”

Managing benefit

expansion within budgets

• 89% of employers say, “we are adapting to be 

as flexible as possible to meet the diverse needs 

of today’s workforce.”

• 76% of employers say their organization

has been struggling to find adequate resources

to address employees’ desire for increased 

compensation (e.g., raises, promotions, etc.).”

Key findings summary
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Employer challenges



Top priorities

• 78% of workers say good work-life balance is 

more important than a high salary.

• 49% of workers say protecting their mental health 

is a top priority.

Challenging job market

• 74% of workers say they current job market

has them holding tight to their position.

• 61% of workers worry that if they lose their job,

new opportunities won’t be there.

Retirement fears

• 54% of workers fear they won’t be able to live 

the life they want during retirement.

• 89% of workers say, “access to benefits that 

evolve with my needs would give me a sense

of long-term security.”

Key findings summary
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Workers are navigating unique pressures



Key findings summary
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More benefit education

• 93% of employers think their employees should 

take a more active role in understanding their 

retirement options.

• 59% of workers admit they “don’t do enough to 

fully learn about/maximize my company benefits.”

Shared focus on

financial security

• 89% of employers say, “staying competitive in 

foundational benefits (e.g., healthcare, dental, 

vision, etc.) is a priority for our organization.”

• 46% of workers are “asking for more benefits 

that are higher quality.”

What makes employees stay

• 54% of employees say increased compensation 

would convince them to stay longer in

their company.

• 74% say their relationship with their employer

is better than it was last year.

Strategies for the modern workplace
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35%
32% 32%

29% 29% 28%

24%
23% 22%

15%
12%

Talent acquisition
and retention

Work-life balance Employee
upskilling and
professional
development

Adapting to
technological

changes

Employee
financial
wellbeing

Operational
efficiency

Employee mental
health

Data security Adapting to the
current economic

environment

Diversity, equity
and inclusion

Climate change
and sustainability
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Q100: What are the biggest challenges that you are facing as an employer right now? (n=1,002 total) | Q106+405: How much do you agree or disagree with the following statements? (n=1,002 total | Top 2= Strongly/somewhat agree)

Employers navigate the pressing challenges of talent acquisition 

and retention, work-life balance and employee upskilling

88%
“Even 

with 

unclear 

options 

elsewhere, 

employees 

are willing 

to leave if 

they aren’t 

happy.” 

What are the biggest challenges you’re facing as an employer right now?

92%

“Employees 

increasingly 

seek

work-life 

balance

to enhance

their 

wellbeing.” 
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Q101: If you had to estimate, what is the rate of employee turnover at your organization in the last 12 months? This refers to both voluntary terminations (i.e., employees quitting) as well as company layoffs (i.e., terminations initiated by the employer). (n=644 those who 

are directors or above in job title)

Q405: How much do you agree or disagree with the following statements? (n=1,002 total | Top 2= Strongly/somewhat agree)

Turnover trends improve as employers prioritize recognition 

and connection

• 73% experienced 10%+ turnover (-18% YoY)

• 45% experienced 20%+ turnover

• 27% experienced 25%+ turnover (-6% YoY)

TurnoverEmployee recognition

94%
“Employees who feel that they are being heard stick 

around longer.”

87%
“As an employer, we are making a concerted effort to 

build community with our employees.”

85%
“We have doubled down our efforts on improving 

employee recognition.”

92% Technology

81% Technology
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Q106: How much do you agree or disagree with the following statements? (n=1,002 total | Top 2= Strongly/somewhat agree)

Securing top-tier talent has become increasingly competitive,

prompting employers to allocate more resources and accelerate

hiring timelines

81%

“My competitors are 

intensifying efforts 

to capture top talent 

(e.g., poaching, 

acqui-hiring, etc.).”

Navigating talent acquisition

73%

“Hiring timelines 

have shortened in 

the last 12 months.”

81%

“Attracting new 

talent is now harder 

than retaining current 

employees.” 85% Technology

82% Retail & CPG
90% Technology

90% Technology
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Q106 + Q405: How much do you agree or disagree with the following statements? (n=1,002 total | Top 2= Strongly/somewhat agree)

Employers are grappling with balancing business demands while 

addressing employees’ needs for greater flexibility

86%

“Our organization 

views flexibility as

a competitive 

advantage in 

retaining top 

talent.”

Flexibility for retention Youthful ambitions Business challenges

75%

“Younger 

employees in my 

organization have 

more bargaining 

power (e.g., 

flexible work 

options, career 

development 

opportunities, etc.).”

89%
“We are adapting to be as flexible as 

possible to meet the diverse needs of today’s 

workforce.”

84%
“Meeting industry productivity demands is

a constant challenge.”

90% Technology

90% Technology

94% Technology
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Q104: In which areas have you seen your employees’ expectations change in recent years? (n=1,002 total) | Q106: How much do you agree or disagree with the following statements? (n=1,002 total |Top 2= Strongly/somewhat agree)

Compensation expectations continue to lead this year,

with employers expressing challenges meeting these demands

76%

“My organization has 

been struggling to find 

adequate resources to 

address employees’ 

desire for increased 

compensation (e.g., 

raises, promotions, etc.).”

In which areas have you seen your employees’ expectations change in recent years?
Increased/somewhat increased

66%

63% 62%
61% 60% 60%

57%
56%

55%

Compensation
growth

Work-life
balance

Benefit offerings Career
advancement

Professional
development

Recognition and
appreciation

Mental health Diversity, equity,
and inclusion

Corporate social
responsibility

72% Tech.

76% Retail & CPG

70% Tech. 72% Tech. 72% Tech.

70% Retail & CPG 72% Tech.

70% Tech.

63% Retail & CPG 68% Tech.

66% Retail & CPG

69% Tech.
81% Technology
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Q305 + Q405: How much do you agree or disagree with the following statements? (n=1,002 total | Top 2= Strongly/somewhat agree)

Employer-sponsored retirement plans play a vital role in attracting and 

retaining top talent

Shared collaboration Building employee relationships and retention

92%
“Protecting employees’ retirement futures is key to 

building lasting relationships.”

92%
“I believe that investing in our employees’ financial 

futures drives loyalty and performance.”

87%
“Our retirement plans are a key factor in attracting 

top talent to our organization.”

90%

“We see retirement 

planning as a collaborative 

effort between employer

and employee.”
98% Technology



44%

42%

41%

40%

37%

36%

34%

33%
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Q304: What kind of actions are you taking as an employer with regards to employee 401(k)s? (n=1,002 total) | Q305: How much do you agree or disagree with the following statements? (n=1,002 total | Top 2= Strongly/somewhat agree)

Recognizing the nuances of retirement planning, employers are actively 

enhancing resources and communication to help employees succeed

88%

“Our 

organization 

aims to 

provide more 

financial 

resources for 

employees in 

the future.”

What kind of actions are you taking as an employer with regards to employee 401(k)s?

88%

“Employees 

need help 

with the 

complexities 

of financial 

planning.” 

Email reminders for employees regarding their 

access to their retirement planning accounts

Email reminders regarding open enrollment 

participation eligibility and timelines

Working with an external party to provide more 

education on our company 401(k) offerings

Providing access to financial advisors

Internal discussions regarding changes to 

employee 401(k) packages

Company-sponsored financial wellness classes, 

webinars, workshops, etc.

Sending targeted emails to employees of different 

generations for maximum coverage

Hiring external vendors to help structure 

employee 401(k) packages

94% Technology

44% Retail & CPG

55% Retail & CPG

54% Retail & CPG 

47% Manuf./Heavy

56% Retail & CPG

47% Retail & CPG 

40% Tech.

55% Retail & CPG

49% Manuf./Heavy

48% Retail & CPG

43% Tech.

39% Retail & CPG



41%

39%

39%

38%

37%

37%

36%

35%

Utilizing mental health benefits

Taking advantage of personal/financial wellness benefits

Utilizing educational opportunities to learn about their benefits

Maxing their 401(k) match

Vocally pushing for new benefits

Reporting satisfaction overall

Opting into life insurance policies

Asking to change benefit offerings
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Q206: Over the last 12 months, how are your employees taking action regarding benefits? (n=1,002 | Top 1= Employees are doing this more) | Q203_norm: Please select one statement from each pair below. – NORMALIZED  (n=1,002 total)

Mental health benefits are among the most utilized, underscoring 

the critical role employers play in fostering employee well-being

69%

“We are placing a greater 

emphasis on mental 

health benefits moving 

forward.”

Over the last 12 months, how are your employees taking action regarding benefits?

Summary of More

50% Retail & CPG, 44% Manuf./Heavy

46% Retail & CPG, 43% Tech.

52% Retail & CPG, 48% Tech.

52% Retail & CPG, 46% Tech.

51% Retail & CPG, 46% Tech.

54% Retail & CPG

53% Retail & CPG, 49% Tech.

48% Retail & CPG, 46% Tech.

77% Manufacturing/Heavy

75% Retail & CPG

70% Technology
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Q208: How much do you agree or disagree with the following statements? (n=1,002 total | Top 2= Strongly/somewhat agree) | Q203_norm: Please select one statement from each pair below. – NORMALIZED (n=1,002 total)

As employers look to maintain core offerings, voluntary benefits are 

expected to expand

Nearly nine in 10 employers anticipate voluntary benefits will gain appeal in the future, alongside standard benefits

54%

“We plan on keeping

our standard company 

benefit offerings the 

same in the future.”

67%

“Voluntary benefits

(e.g., life insurance, 

supplemental health 

insurance, etc.)

are popular among

our employees.”

89%

“Voluntary benefit plans 

will become more 

popular as we strengthen 

our core offerings.”

Voluntary benefits expectations

77% Retail & CPG

94% Retail & CPG



“Virtual medicine, voluntary 

plans/offerings, and 

pharmacy benefits pick up 

where foundational plans 

leave off. 

These additional benefits 

ease the worries of many 

employees wanting to feel 

secure.”

—Qualitative study participant
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Q208: How much do you agree or disagree with the following statements? (n=1,002 total | Top 2= Strongly/somewhat agree) | Q203_norm: Please select one statement from each pair below. – NORMALIZED (n=1,002 total)

Personalized benefits are also amplified by employer suites

86%

“Personalized benefits 

are among the top 

requests from our 

employees (i.e., allowing 

employees to select 

benefits that align with 

their individual needs and 

lifestyles).”

69%

“We are prioritizing 

personalized employee 

benefits in the next 12 

months. (e.g., flexibility to 

pick and choose between 

benefits provided by my 

company to meet my 

personal needs)”

95% Technology 79% Retail & CPG

76% Technology

75% Manufacturing/Heavy
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Q208: How much do you agree or disagree with the following statements? (n=1,002 total | Top 2= Strongly/somewhat agree) | Q203_norm: Please select one statement from each pair below. – NORMALIZED (n=1,002 total)

Despite limited resources, employers are continually seeking ways to 

offer more comprehensive and competitive benefits

Seven in 10 employers are increasing employee benefits, acknowledging newer demands such as weight-loss prescriptions

81%
“With the addition of so many new benefits, 

our resources are becoming more spread 

out across offerings.”

72%
“New benefits like employee weight-loss 

prescriptions are prompting a shift in our 

benefits priorities.”

74%
“We have recently increased the number 

and/or quality of company benefits.”

69%
“My organization’s benefits are competitive 

in my industry.”

92% Technology

78% Retail & CPG

88% Technology

78% Retail & CPG

82% Retail & CPG



19% 45% 29% 4% 3%

Much higher than this year Slightly higher than this year About the same as this year

Slightly lower than this year Much lower than this year
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Q209: How do you expect your benefit budget to compare next year to this year?  (n=1,002 total) | Q208: How much do you agree or disagree with the following statements? (n=1,002 total | Top 2= Strongly/somewhat agree)

Employers foresee needing a better and bigger benefits budget in

the coming year 

How do you expect your benefit budget to compare next year to this year?

81%

“Our benefit budget 

will need 

significant 

updates in the 

next 12 months.”

(NET) Higher 

64%

33% Retail & CPG 

30% Tech.

92% Technology
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Q208 + Q405: How much do you agree or disagree with the following statements? (n=1,002 total | Top 2= Strongly/somewhat agree)

By supporting employee advocacy with open communication and 

improved benefits, employers can foster healthy work environments

Employer commitment

91%

“We’re committed to 

continuously becoming

a better employer 

for our employees.”

81%

“We’re aligning benefits 

with employees’ unique life 

stages and needs.”
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Part 1
Summary

Addressing talent retention, sustaining a competitive edge and managing benefit expansion within budgets

are among the top challenges for employers today.

Key takeaway

Employers face challenges in talent acquisition, retention

and getting the most out of their benefit budget. To attract

and retain top talent, employers are enhancing flexibility, mental health 

benefits and personalized benefit options, yet balancing business 

demands remains a concern. There is a growing need for transparency

and open communication, with employees expecting more support

for their financial future and well-being. Tools like industry comparison 

reports and benefit checklist can be a helpful way to assess the impact

of current offerings. 



2   Voice of the American Worker

     Year 5
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Key employer actions

Employers are:

Placing a greater emphasis on mental health benefits moving forward

Adapting to be as flexible as possible to meet the diverse needs of today’s workforce

and aligning benefits with employees’ unique life stages and needs

Recognizing that their retirement plans are a key factor in attracting top talent to

our organization

Aiming to provide more financial resources for employees in the future

Committing to continuously becoming a better employer for their employees



50% 49% 48% 48% 46%
42%

38%

28%
25%

18%
14%

2%

Finding
work-life
balance

Protecting
mental
health

Setting
aside

savings for
emergency

funds

Maintaining
job security

Securing a
sustainable

income

Avoiding
burnout

Bolstering
retirement
savings

Upskilling Reducing
healthcare

costs

Saving for
caregiving
expenses

Paying
down

student
loans

N/A – I don’t 
have any 
priorities

What are some of your priorities right now as an employee?

23% Gen Z
23% Mill.

55% Hispanic

54% Gen X
55%

Hispanic
55% Fin. 

services

58%

Healthcare
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Q100a: What are some of your priorities right now as an employee? (n=2,018 total) | Q107: How much do you agree or disagree with the following statements? (n=2,018 total | Top 2=Strongly/somewhat agree)

Achieving work-life balance and safeguarding mental health top 

employees’ priorities as they head into 2025

78%

“Good work-life 

balance is more 

important to me 

than a high salary.”

98%  of American workers are prioritizing at least

one specific goal for their professional life 

86% Financial services

86% Technology
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Q202B. On a scale of 1–10, how important are the following to you? (Top 2 | n=2,018 total 2025, n=2,001 total 2024, n=1,000 2023, n=1,005 2022)

Mental health takes the lead as financial and physical

well-being also gain momentum since 2022

On a scale of 1–10, how important are the following to you?

Top 2

63%
57%

63%
69%

60%
65%

73% 75%
71%

77%
73% 72%

Mental health Financial health Physical health

2022 2023 2024 2025

82% Boomer

80% Black

85% Boomer

82% Women
82% Boomer



Q107: How much do you agree or disagree with the following statements? (n=2,018 total | Top 2=Strongly/somewhat agree)

28

Holding tight to stability: Workers tread carefully

in a challenging job market

74%

“The current job market has me 

holding tight to my position.”

61%

“If I lose my job, I worry new 

opportunities won’t be there.”

68% Never married85% Technology

81% Financial services

79% Never married
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Q101A. On a scale of 1–10, how much of a priority are each of the following financial concerns to you? (n=2,018 total | Top 2 on a 10-pt. scale) | Q107: How much do you agree or disagree with the following statements? (n=2,018 total | Top 2=Strongly/somewhat agree)

Financial independence remains a top priority, but younger employees 

face unique challenges with student loans, rent and education costs

58%

“My financial 

independence is in 

jeopardy due to the 

current economic 

situation.”

On a scale of 1–10, how much of a priority are the following financial concerns to you? (Top 2)

27%

27%

46%

37%

43%

41%

52%

14%

16%

30%

33%

41%

41%

55%

Paying off student loans

Saving for education expenses

Paying rent

Saving for health expenses

Buying/paying for a mortgage for a home

Paying off other debt

Achieving financial independence

Older Employees (Gen X + Boomers) Younger Employees (Gen Z + Mill.)

-6%

from 2023

66% Millennials

65% Hispanic

65% Younger Employees

61% Black

50% Black

49% Black

53% Black



32%

59%

62%

62%

70%

Pursue a phased retirement (e.g., working part-time or taking
breaks from work rather than stopping entirely)

Have enough money to stop working when I want to

Feel satisfied with my financial wellbeing

Achieve financial independence

Have enough money to live comfortably until the end of my life

30

Q102. On a scale of 1–10, how important is it that you do the following? (n=2,018 total | Top 2 on a 10-pt. scale) | Q107: How much do you agree or disagree with the following statements? (n=2,018 total | Top 2=Strongly/somewhat disagree)

As in past years, financial goals drive independence

and long-term security for American workers

91%

“I see my financial 

goals as a pathway 

to independence, 

not just security.”

On a scale of 1–10, how important is it that you do the following? (Top 2)

67% Gen X

41% Boomer

69% Boomer

65% Gen X



67%

61% 60% 62% 62%60%
55% 57% 58% 56%

62%
59% 59% 59% 58%

Retirement Financial freedom Financial flexibility Financial wellness Financial independence

2023 2024 2025
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Q105: On a scale of 1–10, how likely do you think it is it that you will achieve the following? (Top 3 | n=2,018 2025, n=2,001 2024, n=1,000 2023)

Optimism grows as employees feel more confident

about achieving financial goals in 2025

On a scale of 1–10, likely do you think it is that you will achieve the following?
Top 3

73% Tech

70% Fin. services



32

Q105b. Please provide an approximate age that you think one should be able to achieve the following. (n=2,018 total | mean average) 

While financial wellness seems more within reach, workers push 

back timelines for financial flexibility, freedom and retirement

Workers believe that one should be able to achieve the following by this age, on average…

+3 YoY

46
Financial

flexibility

48
Financial

wellness

49
Financial

freedom

50
Financial

independence

59
Retirement

54 Gen Z (+4 YoY)

66 Boomer (+2 YoY)

1. Financial flexibility (i.e., ability to quickly react to unexpected or emergency expenses) 

2. Financial wellness (i.e., state of being in which you can fully meet your current and future financial obligations, while feeling secure in your financial future

and making choices that allow you to enjoy life) 

3. Financial freedom (i.e., having enough means to afford a desired lifestyle) 

4. Financial independence (i.e., having enough income or wealth sufficient to pay one’s living expenses without having to be employed or dependent on others)

5. Retirement (i.e., ability to leave the workforce behind)

+4 YoY



54%
53%

40%

30%

25%

Being unable to live the life I want during
retirement

Not having enough by retirement Outliving my assets in retirement Not having enough to leave assets to
others

Losing a lot around retirement
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Q107a: What is your biggest retirement savings fear? (n=2,018 total)

Financial uncertainty and lifestyle challenges

dominate retirement anxieties

What is your biggest retirement fear?

37% Gen Z

35% Black

35% Hispanic

53% Boomer

51% Fin. services

58% Healthcare

63% Fin. Services

59% Healthcare



Q310: How much do you agree or disagree with the following statements? (n=2,018 total) | Top 2= Strongly/somewhat agree)

34

Flexibility in benefits is key as employees prioritize

evolving needs and mental health

91%

“It’s important to me that 

my employer’s benefits 

keep pace with modern 

challenges.”

89%

“Access to benefits that 

evolve with my needs 

would give me a sense of 

long-term security.”

76%

“Mental health support 

has become (an) 

increasingly important 

benefit for me.”

88% Technology

83% Millennials

82% Hispanic



Q310: How much do you agree or disagree with the following statements? (n=2,018 total) | Top 2= Strongly/somewhat agree)
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Personalization and incentivization are paramount for 

employees and their benefit offerings

88%

“I would like my employer 

to offer personalized 

employee benefits (i.e., 

customized benefits that 

meet my individual needs, 

whether financial or work-

life-balance, etc.).”

85%

“I would be interested in 

a more personalized 

401(k) investment 

option (i.e., personalized 

portfolio—using factors 

such as age and income) 

tailored to my unique 

financial situation.”

82%

“My employer should 

provide incentives for 

good financial habits 

(e.g., small bonus for

an annual meeting with

a financial planner, 

retirement savings 

matching, 529

matching etc.).”



19%

23%

30%

30%

30%

32%

35%

37%

37%

44%

Company town halls that openly discuss new and updated benefit offerings

Text messages with links to educational information about my benefits

In-house financial advisor who can work with me when I need

Financial wellness classes

Contribution to employee’s Health Savings Account

Having my employer reach out to me about benefits most appropriate for me
during life events

Monthly updates about my benefit plan

Yearly reviews of our benefits so we can give our feedback

Open enrollment workshops to help me select my benefits

A benefits dashboard that I can access at any time

Q206: What would be beneficial to you when it comes to your employee benefits? (n=2,018 total) 

Employees want more accessible and tailored benefit resources

What would be beneficial to you when it comes to your employee benefits?

49% Healthcare

45% Fin. services

38% Technology, Fin. services

29% Fin. services

36
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Q107: How much do you agree or disagree with the following statements? (n=2,018 total | Top 2=Strongly/somewhat agree)

Employees focus on what they can control: Adaptability, 

upskilling and financial security

68%
“Due to the current economic climate, I am 

renegotiating my recurring expenses.”

66%
“I feel more financially secure than I did a 

year ago.”

89%
“Staying adaptable in my role is just as 

important as my job security.”

79%
“I’m actively investing in my value as an 

employee to bolster my pathway to career 

resilience.”

Flexibility fosters stabilityUpskilling builds resilience

75% Millennials · 74% Black

87% Financial services · 87% Technology · 84% Millennials 79% Black · 75% Gen Z · 74% Hispanic  

94% Financial services
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Part 2
Summary

American workers are navigating a complex blend of financial pressures, mental health concerns

and the desire for workplace adaptability.

Key takeaway

Work-life balance and mental health are top priorities for

American workers. Financial independence remains a key goal, but 

younger employees face unique challenges like student loans and housing 

costs, leading to a cautious approach in the job market. As employees

seek more personalized and flexible benefits, employers should seize this 

opportunity to ensure that employees fully understand the benefits available 

to them. A review of current tools and communication strategies is essential 

to effectively articulate available employee resources.



3 Creating a culture of connection: 

Strategies for the modern workplace
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Employer vs. employee
Summary

Employers Employees

Say that work-life balance is top priority VS.
Feel that finding work-life balance and protecting

my mental health are top priorities

Are placing a greater emphasis on mental health benefits

moving forward
VS.

Say mental health support has become increasingly

important benefit for me

Are adapting to be as flexible as possible to meet the diverse

needs of today’s workforce
VS.

Say access to benefits that evolve with my needs would give

them a sense of long-term security

Believe that even with unclear options elsewhere, employees

are willing to leave if they aren’t happy
VS

Say that the current job market has them holding tight

to their position

Say allowing employees to select benefits that align with their 

individual needs and lifestyles is a top priority
VS.

Are asking their employer to offer personalized

employee benefits

Aim to provide more financial resources for employees in

the future
VS.

Feel employers should provide incentives for good

financial habits
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Q305: How much do you agree or disagree with the following statements? (n=1,002 total | Top 2= Strongly/somewhat agree)

A balanced effort between employers and employees

is essential to effectively support unique retirement needs

Eight in 10 employers are actively looking for ways to improve retirement benefits,

while encouraging employee engagement and communication to better meet their needs

85%
“Personalized retirement plan offerings 

benefit employees, but present challenges 

for the employers.”

93%
“Employees should take a more active role 

in understanding their retirement options.”

91%
“Employees expect us to match competitor 

standards on retirement planning.”

83%
“We actively seek employee feedback to 

improve our retirement plan offerings.”

89% Technology

93% Technology

98% Technology

Employers



Q310: How much do you agree or disagree with the following statements? (n=2,018 total | Top 2= Strongly/somewhat agree)
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A two-way street: Employees demand more benefit education, 

and companies are listening

86%

“I actively want to learn 

more about my financial 

benefits.”

93% Technology

91% Black

78%

“My company has been 

doing a good job at 

communicating my 

benefit offerings to me.”

86% Black

85% Financial services

84% Hispanic

59%

“I don’t do enough to fully 

learn about/maximize 

my company benefits.”

68% Healthcare

Employees



11%

13%

14%

15%

15%

21%

26%

23%

19%

26%

46%

46%

7%

7%

12%

13%

15%

14%

13%

16%

18%

25%

43%

52%

Donation to charity of my choice

Contribution toward student loans

Contribution towards paying off debt (excluding student loans)

Funding my or my child/children’s future education

Stock ownership options

Contribution to my Health Savings Account

Increase in the quality of my health/dental insurance

Coverage of a larger portion of my health/dental insurance premium

Contribution towards an emergency savings fund

Putting money into an investment that guarantees retirement income

Increased 401(k) match amount

Increase to my pay

Worker Employer
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Q201: Assuming you have a set amount of money ($1,000, for example) to spend on salary and/or benefits for each employee, which of these would you choose? (n=1,002 total) 

Q302: Assuming your employer has a set amount of money ($1,000 for example) to spend on salary and/or benefits for each employee, which of these would you most prefer? (n=2,018 total)

Increased pay and 401(k) match top the list for both

employees and employers

Assuming you have a set amount of money ($1,000, for example) to spend on salary and/or benefits for each 

employee which of these would you choose?

(+17% YoY)

(+22% YoY)

27% Technology, 26% Manufacturing/Heavy

36% Retail & CPG

28% Technology

22% Technology

21% Technology



Q200a: You mentioned that your company offers retirement-related benefits (e.g., 401(k), 403(b), etc.) and that you do use it. What are some of the reasons for which you use this benefit?) (n=1,360 all whose company offers a 401(k) and uses it)

Q200b: You mentioned that your company offers retirement-related benefits (e.g., 401(k), 403(b), etc.) and that you do not use it. What are some of the reasons for which you don’t use this benefit? (n=226 all whose company offers a 401(k) and does not use it)
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Adoption of 401(k)s linked to competitive perks, while non-users 

highlight concerns over value and complexity

59% 58%
55%

46%

My company offers a
competitive salary

match for my
contributions

The payroll savings
system makes it easy

Allows me to use pre-
tax funds towards my

retirement savings

It makes me not have to
put mental energy

towards planning my
retirement right now

Reasons for using company 401(k) Reasons for not using company 401(k)

39%

27% 26%

22% 21%

16%

I prefer to have my
money in my own

accounts

It seems too
complicated to want

to get involved

I don’t think my 
company makes it 

worth my while

I can’t afford to right 
now due to my high 

cost of living

Does not seem like a
good financial

investment for me

I’d rather not worry 
about my retirement 
planning right now

Employees
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Q200a+Q200b: As an organization, we... (n=1,002 total | Top 2) | 1=employer-sponsored 

Employer health insurance leads at the top, with newer benefits 

such as weight-loss drug prescriptions at the bottom

Benefit Percentage

Health insurance 92%

Retirement-related benefits 89%

Match of contributions to retirement plan1 87%

Life insurance 86%

Health-related savings plans 86%

Mental health resources 83%

Paid family leave 82%

Disability insurance 81%

Employee social events 81%

Professional development 81%

Automatic enrollment in retirement plan1 80%

Financial planning tools 79%

Voluntary plans 78%

Education-related benefits 77%

As an organization, we offer…

Benefit Percentage

Virtual primary care 77%

Access to a financial professional 73%

Non-retirement financial-related education and resources 72%

The option to work on a hybrid basis 71%

Social impact initiatives 69%

Specialty pharmacy 68%

Legal services 68%

Employee sabbaticals 67%

Commuter benefits 65%

Gym membership or wellness programs 64%

The option to work on a fully remote schedule 62%

Childcare assistance 61%

Fertility benefits 60%

Weight-loss drug prescription offerings 51%

Employers
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*Q301+Q203. How would you describe your access and use, if any, of the following benefits through your company? (n=2,018 total) | 1=employer-sponsored

*Due to changing responses, only Q301 was trended for YoY data. 

Offerings and usage are tracking downward for many benefits, 

but majority of employees have access to health plans

Benefit Offered
Offered

YoY
Using

Using

YoY

Health insurance 81% -9% 64% -7%

Retirement-related benefits 79% -10% 67% -10%

Retirement contribution match1 71% -10% 59% -7%

Life insurance 70% — 54% —

Paid family leave 68% -9% 41% —

Health-related savings plans 67% -13% 43% —

Automatic enrollment in retirement plan1 67% -10% 53% -8%

Disability insurance 65% — 38% —

Mental health resources 59% -12% 30% —

Financial planning tools 58% -11% 37% -6%

Professional development 58% — 40% —

Virtual primary care 52% — 32% —

Option to work on a hybrid basis 51% -5% 35% —

Benefit Offered
Offered

YoY
Using

Using

YoY

Access to a financial professional 50% -12% 29% —

Education-related benefits 46% -11% 22% —

Non-retirement financial education/resources 44% -11% 22% —

Employee sabbaticals 43% — 29% —

Option to work fully remote 43% -5% 28% —

Social impact initiatives 43% — 27% —

Specialty pharmacy 42% — 27% —

Legal services 41% — 22% —

Gym membership or wellness programs 41% — 23% —

Commuter benefits 38% — 20% —

Childcare assistance 36% — 16% —

Fertility benefits 33% — 15% —

Weight-loss drug prescription offerings 28% — 14% —

Employees



62%

59%

55%

52%

49%

48%

46%

46%

41%

40%

Flexible work arrangements

Employee assistance programs (EAPs)

Financial wellness platforms

Financial education workshops

Flexible payroll options

Financial counseling

Emergency or hardship funds

Salary advances

Student loan repayment assistance

Employee loan programs
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Q202: Which of the following employee resources do you offer? (n=1,002) | Q208: How much do you agree or disagree with the following statements? (n=1,002 total | Top 2= Strongly/somewhat agree)

In the race to attract and retain talent, employers are introducing 

unique offerings like tenure benefits and flexible work options

77%

“Our employees get 

additional timed 

benefits on top of their 

annual package (e.g., 

after three years at the 

company employees can 

purchase stock plan at 

discount, after five years 

an employee sabbatical, 

etc.).”

Which of the following employee resources do you offer?
We currently offer this

88% Technology

70% Manuf./Heavy

56% Technology

52% Technology

55% Retail & CPG, 55% Tech.

63% Retail & CPG

47% Retail & CPG

69% Tech., 67% Retail & CPG

60% Technology

58% Retail & CPG, 55% Tech.

64% Retail & CPG, 55% Tech.

Employers
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Q304. How would you describe your access and use, if any, of the employee resources aimed to help you navigate the current economic environment? (n=2,018 total)

Flexibility reigns as employees’ top resource in navigating 

economic challenges

Describe your access and use, if any, of the employee resources aimed to help navigate the current economic environment

56%
53%

46% 44%
40% 38% 38%

35%

44%

27% 29%
25%

22% 24% 24%

18%

Flexible work
arrangements

Employee assistance
programs (EAPs)

Financial wellness
platforms

Financial education
workshops

Financial counseling Salary advances Flexible payroll options Employee loan
programs

Offered Using

-7% YoY

Employees



52%

48%

44%

42%

41%

38%

Email reminders for employees regarding their 

access to their benefit packages during the year

Internal discussions regarding changes to 

employee benefit packages

Weighing the options of potential restructured 

benefit packages

Working with an external party to provide more 

education on our benefit offerings

Sending targeted emails to employees of 

different generations for better benefit 

communication

Hiring external vendors to help structure 

employee benefit packages

Q207: What kind of actions are you taking as an employer with regards to employee benefits? (n=1,002 total) | Q203_norm: Please select one statement from each pair below. – NORMALIZED (n=1,002 total)

Internal discussions and email reminders are essential tools

for employers to convey benefit information to employees

What kind of actions are you taking as an employer with regards to employee benefits?

46%

“Employees 

are asking for 

more benefits 

that are 

higher 

quality.”

• 94% of employers are taking actions with regards to employee benefits

57% Tech., 51% Retail & CPG

56% Retail & CPG

70% Retail & CPG

61% Retail & CPG

52% Retail & CPG

50% Retail & CPG

Employers

49



19%

19%

19%

24%

24%

29%

33%

35%

38%

46%

Benefit fairs or seminars

Physical mail

Company posters or flyers

Orientation sessions

Company’s public website

Company intranet or internal portal

Supervisors or managers

Employee handbook

HR representatives

Email communications
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Q306: Which of the following ways do you typically learn about your employer’s offered benefits? (n=2,018 total)

Emails, HR representatives, and handbooks remain

the go-to resources for understanding benefits

Which of the following ways do you typically learn about your employer’s offered benefits?

Of employees 

learn about 

employer benefits 

through at least 

one method

Employees

95%



54%
49%

45%
39% 39% 38% 38%

24% 21% 20%
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Q202. When thinking about your job, which of the following could your employer improve to convince you to stay longer in the company? (n=2,018 total) | Q305: How much do you agree or disagree with the following statements? (n=2,018 total)

| Top 2=Strongly/somewhat agree)

What makes employees stay: Pay, balance, security

and benefits drive retention

70% Boomer

60% Gen X

When thinking about your job, which of the following could your employer 

improve to convince you to stay longer in the company?

74% 
“My relationship with 

my employer is 

better than it was 

last year.”

82% Technology

80% Black

79% Manufacturing

79% Hispanic

• 100% of American workers say there are things that could convince them to stay longer in the company.

59% Fin. services

56% Retail/CPG

37% Tech
27% Fin. 

services

Employees
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Part 3
Summary

A balanced effort between employers and employees is essential to effectively support

financial security and company loyalty. 

Key takeaway

Employers and employees must collaborate to best understand

and leverage the most impactful benefit offerings for each employee. 

Employees are increasingly seeking education on their financial benefits,

and companies are responding by enhancing communication and providing 

more resources. Pay, 401(k) match and health insurance are critical

for retention. Additionally, there is a growing emphasis on foundational 

benefits and employee engagement in understanding and maximizing these 

offerings. Direct feedback from employees on what resources would best

help them understand what’s available will continue to improve the 

employer/employee relationship. 



Summary
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Part 1

Addressing talent retention, 

sustaining a competitive edge 

and managing benefit expansion 

within budgets are among the top 

challenges for employers today.

Part 2

American workers are 

navigating a complex blend

of financial pressures, mental 

health concerns and the desire 

for workplace adaptability.

Part 3

A balanced effort between 

employers and employees

is essential to effectively 

support financial security

and company loyalty.



Appendix
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Q306a: How would you feel about a guaranteed lifetime income stream (i.e., you and your employer contribute to a deferred annuity that pays you a consistent sum after a set date) as part of your retirement plan through your employer? (n=2,018 total)

Q204: You mentioned that you are interested in using and contributing to a guaranteed lifetime income stream. What are some of the reasons for which you use this benefit? (n=1,707 all those interested in a guaranteed lifetime income stream)

Employees express overwhelming interest

in guaranteed lifetime income benefits

68%

42% 41%

31%

Investment options
that included

guaranteed lifetime
income

Personalized
investment advice

Top performing
investments

Interactive workplace
benefit assessment

Lifetime income stream interest Reasons for interest in lifetime

income stream benefit

Say they would

be interested

in a deferred annuity

as a benefit

Say they are 

unsure/not 

interested

85% 15%
VS.

Say they would 

contribute to

it monthly

55%

62% Millennials

-5% YoY

Say they

would consider 

contributing

30%

38% Gen Z

Only 4% 

would not

be interested

11% are 

unsure

Employees
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Q204: You indicated earlier that your organization currently doesn’t offer a guaranteed income solution in your retirement plans for our employees and are not planning to do so in the future. Which of the following reasons impact your decision? (n=93* employers who do 

not offer/not sure) | *Caution: small base size (n<100); use for directional purposes only.

Employers who indicate not offering a guaranteed income

solution largely attribute this to high costs and fees

Reasons for not offering Percentage

Cost considerations (i.e., fees for products are too high) 67%

Complexity (e.g., too complex or time consuming, etc.) 34%

Risk (e.g., volatility; investment returns can be unpredictable, etc.) 27%

Lack of employee interest 20%

Potential legal ramifications (e.g., lawsuits, etc.) 19%

Educational barriers (e.g., concern about employees’ lack of financial literacy to understand the complexities of these 

plans, etc.)
14%

Other (please specify) 8%

No guaranteed income solution

You indicated earlier that your organization currently doesn’t offer a guaranteed income solution in your retirement plans for our employees and are 

not planning to do so in the future. Which of the following reasons impact your decision?

Employers



27%

21%

27%

25%

529 plans awareness and usage

Q208: Are you aware of tax-advantaged 529 plans which are used for educational expenses? (n=2,018 total)

Overall awareness and knowledge of 529 plans dropped slightly 

over the past year

■  Aware of 529 plans       

and using one

■  Aware of 529 plans

but not using one

■  Aware of 529 plans

but not using one

■ Never heard of 529 plan

Net knowledge 

of details:

53%
-5% YoY

Awareness and use of 529 plans

Net awareness:

73%
-5% YoY

+5% YoY

Employees

57
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Q302a: What kind of 401(k) match do you offer as an employer? (n=1,002 total) | Q303a: Up to what employee contribution do you match? (n=1,002 total) 

Employer match is the most common 401(k) benefit,

with employers typically contributing up to 25%

66%

13% 11%
5%

1% 1% 2%

Employer match Profit-sharing
contribution

Fixed/non-elective
contribution

Safe harbor
contribution

Discretionary
match

Other (please
specify)

N/A–We do not 
offer any 401(k) 

match

What kind of 401(k) match do you offer as an employer?

• 98% of employers 

offer 401(k) today.

25%

Is the average 

employee 

contribution 

employer’s match.

Up to what employee contribution do you match?

77% Manuf./Heavy

18% Tech. 28% Retail & CPG

Employers
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Q300: Why do you currently offer target date funds? (n=1,002 total)

Encouraging participation and easier investing are primary reasons 

employers offer target date funds

Reasons for offering Percentage

Simplified investing 54%

Encourages participation 51%

Risk management 43%

Compliance and fiduciary responsibility, etc. 38%

We do not currently offer target date funds 14%

66% Retail & CPG, 63% Technology

58% Retail & CPG

56% Retail & CPG

50% Technology, 45% Manuf./Heavy

Employers

Target date funds

Why do you currently offer target date funds?
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Q301a: How likely are you to offer capital preservation? (n=1,002 total)

Capital preservation is gaining traction among employers 

as a future benefit

Capital preservation
How likely are you to offer capital preservation?

19%

22%

59%

We currently offer capital preservation

We do not currently offer capital preservation,
but plan on doing so in the future

We do not currently offer capital preservation,
and will not plan on doing so

(NET) 

Offer/Plan to offer

81%

77% Tech.

Employers
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Q401a: On a scale from 1–10, how would you rate the value you bring to your company: (n=2,018 total)

Gen Z employees hope to be more valuable; Boomers hope to 

not become outdated; employees overall have no real sway

Right now

VS.56%

71% Boomer

44% Gen Z

57%

65% Boomer

48% Gen Z

On a scale from 1–10, how would you rate the value you bring to your company:

Top 2

12 months from now

Employees



62

Q106 + Q208: How much do you agree or disagree with the following statements? (n=1,002 total | Top 2= Strongly/somewhat agree)

Employers are leveraging AI with growing enthusiasm,

considering it an indispensable asset in the workplace

8 in 10 employers acknowledge the transformative potential of AI in enhancing their organization’s operations

and employee benefits.

81%

“We are excited about 

the potential of AI in my 

organization.” 

79%

“AI is proving essential 

in powering our 

operations.”

76%

“AI has been helpful in 

how we manage or 

personalize our benefit 

packages.”

AI’s influence in the workplace

91% Technology

87% Retail & CPG
81% Retail & CPG

89% Technology

Employers



51% 49%
47%

44%
39%

26%

10%

Helping my
employees with day-

to-day tasks

Managing large
volumes of data and

content

Automating
communications

Enhancing the
hiring/onboarding

process

Driving innovation
and strategic insights

Reducing headcount N/A–AI is not 
currently used in my 

workplace
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Q103A: In which areas, if any, has AI started to play a role in your workplace? (n=1,002 total) | Q203_norm: Please select one statement from each pair below. – NORMALIZED (n=1,002 total)

AI technology is already implemented in various ways to enhance 

and streamline the workplace

59%

“We are utilizing AI in 

enhancing our benefits 

offerings and 

communications.”

In which areas, if any, has AI started to play a role in your workplace?

• 9 in 10 employers 

are using AI in the 

workplace today.

59% Tech.
56% Tech.

57% Retail & CPG

52% Tech. 52% Retail & CPG

49% Manuf./Heavy 51% Retail & CPG

46% Manuf./Heavy

41% Retail & CPG

32% Tech.

66% Retail & CPG

61% Technology

Employers



10%

18%

19%

22%

24%

25%

29%

31%

32%

34%

Other

Expected to significantly impact my role soon

Present, but requires updates to be fully effective

Assisting with HR inquiries and work management tasks

Incorporated into my daily tasks

Supporting certain projects but not yet broadly applicable

Acting as a time-saving tool to meet deadlines

Limited in usefulness for my specific responsibilities

Enhancing my communication and productivity

Serving as a helpful assistant in my work
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Q106: How is AI currently used in your role at work? (n=2,018 total)

Assisting, enhancing and time-saving are the best descriptors 

of AI’s role for workers today

How is AI currently used in your role at work?

• 57% use AI in at least one way at work

75% Boomer · 64% Gen X · 62% Women

• 20% use AI in at least two ways at work

• 23% use AI in at least three ways at work

32% Gen Z

• The average American worker uses AI

in 2.4 ways at work

2.7 Millennial · 2.7 4-year degree+ · 2.6 Gen Z
-

AI usage rates

39% Fin. services

35% Fin. services

28% Fin. services

34% Fin. services

43% Tech

44% Tech

40% Tech

Employees



Q305: How much do you agree or disagree with the following statements? (n=2,018 total | Top 2=Strongly/somewhat agree)

65

Employees find meaning in flexibility and purpose-driven initiatives, 

boosting morale and livelihoods

“Flexible work options empower me to 

balance my personal and professional 

life effectively.”

“Opportunities to engage in DEI initiatives 

add purpose to my work.”

84% Employees 66% Employees

81% Black

75% Technology

74% People of color

74% Financial services

71% Manufacturing

Employees



Q305: How much do you agree or disagree with the following statements? (n=2,018 total | Top 2=Strongly/somewhat agree)

66

The American workplace thrives on trust, as clear leadership 

and supportive environments fuel workplace morale

90% Employees

“Clear, honest communication from 

leadership is essential to my job 

satisfaction.”

87% Employees

“A supportive work environment is just 

as crucial as job security for me.”

92% Manufacturing

92% Technology

Employees



53% 58% 56% 60% 58% 55% 59% 60% 62% 63%

36%
33% 32%

32%
30%

29%
29% 29% 28% 27%

Celebrating those who
went above and beyond

to complete projects

Fostering a strong
workplace community

Promoting work-life
balance and

encouraging time off

Enhancing mental
health resources and

support programs

Encouraging employee
involvement in diversity,

equity and inclusion
(DEI) initiatives

Offering flexible work
options or remote work

opportunities

Providing resources for
employees to better

themselves physically

Reaching an
anniversary with the

company

Building transparent
lines of communication

between the C-suite
and employees

A personal milestone or
anniversary

The same level of emphasis Increased emphasis
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Q300: Over the last 12 months, what level of emphasis has your employer placed on any of these? (n=2,018 total)

Recognition rises to the top, as over a third of employers doubled 

down on celebrating achievements over the last year

Over the last 12 months, what level of emphasis has your employer placed on any of these?

Employees



Q305: How much do you agree or disagree with the following statements? (n=2,018 total | Top 2=Strongly/somewhat agree)

68

Recognition is the new currency of workplace motivation, and 

workers are swift to notice the positive changes

“Recognition for my efforts motivates me to 

go above and beyond.”

“I feel recognized and valued for my 

work (e.g., receiving constructive feedback, 

thoughtful gestures, personal milestones, 

etc.).”

86% Employees 76% Employees

90% Technology

81% Financial services

81% Manufacturing

Employees
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Glossary

• Adapting to technological changes: rapid technological advances such as AI, upskilling the workforce, adjusting 

business model, etc. 

• Adapting to the current economic environment: making the right decisions while keeping in mind the market 

environment, etc.

• Alumni networking and social activities: organizing networking or social opportunities, etc.

• Benefit offerings: offering a competitive and comprehensive slate of benefits, etc. 

• Career advancement: frequent/regular ability to be promoted within the organization, etc. 

• Climate change and sustainability: implementing sustainable practices, being socially responsible, etc.

• Compensation growth: competitive, cost-of-living-conscious pay, etc. 

• Corporate social responsibility: expecting employers to contribute positively to the community, environment,

society, etc. 

• Data security: protective sensitive data from cyber-attacks, etc. 

• Debt reduction initiatives: providing low-interest loan options or debt counseling, etc.

• Diversity and inclusion: creating diverse and inclusive workforce, equitable workplace. 

• Emergency fund contributions: matching funds set aside for the emergency fund. 

• Employee assistance programs (EAPs): access to counseling, legal advice, and other support services.

• Employee referral programs: employees who successfully refer their colleagues to financial planning services

or educational programs receive bonuses or incentives. 
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Glossary

• Financial retirement planning: access to services such as financial professionals to help manage savings, investments, 

and expenses in retirement.

• Financial wellness platforms: online financial wellness platforms or apps that offer tools, resources, and calculators to 

help budget, save, invest, etc.

• Healthcare costs: cost of insurance premiums, deductibles, out-of-pocket expenses, etc. 

• Homeownership assistance: providing down payment assistance or low-interest mortgage programs.

• Job automation and displacement: AI, ability to keep up with new trends and technologies in my industry, new 

generation of workers, etc. 

• Job burnout: pressure to meet work demands, fast-paced environment, etc. 

• Job security: providing job stability and reassurance during uncertain times, etc. 

• Long-term care insurance: covering the costs of assisted living facilities, in-home care, nursing homes, etc.

• Opportunities for career growth: having a clear path for career advancement and skill development, etc.

• Organization’s benefits: healthcare, retirement plans, etc. 

• Organization’s social responsibility: commitment to social and environmental responsibility, including community 

outreach programs, environmentally conscious initiatives, etc. 

• Paid time off payouts: ability to cash in unused PTO days upon retirement.
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Glossary

• Personalized benefits: customized benefits allow employees to select benefits that best suit their personal

and professional goals. This can include flexible spending accounts, lifestyle spending accounts and other

customizable options.

• Professional development: opportunities for continuous learning, skill development, etc. 

• Recognition and appreciation: regular feedback, recognition for their contributions, etc. 

• Retiree health insurance: either fully or partially subsidized premiums.

• Supportive work environment: workplace culture that fosters an environment in which employees feel valued

and respected, etc.

• Voluntary benefits: additional benefits that employees can choose to opt into, beyond the basic benefits package offered 

by their employer. These benefits often include options like life insurance, supplementary vision or dental insurance, gym 

memberships and more.

• Work-life balance: encouraging a healthy work-life balance by offering flexibility when it comes to hours, remote options, 

and paid time off, flexible work schedules, remote work options, balancing my personal life with my professional life, 

encouraging a healthy work-life balance by offering flexibility when it comes to hours, remote options, and paid time off, 

addressing employees’ needs by promoting policies that support it. 
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Any information, statement or opinion set forth herein is general in nature, is not directed to or based on the financial situation or needs of any particular investor, and 

does not constitute, and should not be construed as, investment advice, forecast of future events, a guarantee of future results, or a recommendation with respect to 

any particular security or investment strategy or type of retirement account. Investors seeking financial advice regarding the appropriateness of investing in any 

securities or investment strategies should consult their financial professional.
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(800) 342-5236

franklintempleton.com


	Slide 1
	Slide 2
	Slide 3
	Slide 4
	Slide 5
	Slide 6
	Slide 7
	Slide 8
	Slide 9
	Slide 10
	Slide 11
	Slide 12
	Slide 13
	Slide 14
	Slide 15
	Slide 16
	Slide 17
	Slide 18
	Slide 19
	Slide 20
	Slide 21
	Slide 22
	Slide 23
	Slide 24
	Slide 25
	Slide 26
	Slide 27
	Slide 28
	Slide 29
	Slide 30
	Slide 31
	Slide 32
	Slide 33
	Slide 34
	Slide 35
	Slide 36
	Slide 37
	Slide 38
	Slide 39
	Slide 40
	Slide 41
	Slide 42
	Slide 43
	Slide 44
	Slide 45
	Slide 46
	Slide 47
	Slide 48
	Slide 49
	Slide 50
	Slide 51
	Slide 52
	Slide 53
	Slide 54
	Slide 55
	Slide 56
	Slide 57
	Slide 58
	Slide 59
	Slide 60
	Slide 61
	Slide 62
	Slide 63
	Slide 64
	Slide 65
	Slide 66
	Slide 67
	Slide 68
	Slide 69
	Slide 70
	Slide 71
	Slide 72

